A QUICK-READ GUIDE TO ADD VALUE, GENERATE LEADS,
AND SPEAK CONFIDENTLY ABOUT HOME HEALTH

HEALTHY HOME

CHALLENGES & SOLUTIONS
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INTRODUCTION EEM

Why a Healthy Home Matters

As a real estate agent, you sell more than property — you sell
comfort, safety, and long-term value. The concept of a “Healthy
Home” is rapidly moving from an optional feature to a market
expectation. Buyers today are more aware of indoor
environmental quality, and the agents who can speak
knowledgeably about it instantly stand out.

This handout gives:

The key healthy-home challenges buyers care about
Research-based insights (in plain English)

Simple explanations you can use with clients
Solutions you can confidently discuss

Marketing and lead-generation strategies that work

. 1 WHY HEALTHY HOME

Americans spend about 90% of their time inside homes, schools, or
workplaces. This makes the indoor environment one of the most
important — and overlooked — influences on health, comfort, and
quality of life.

Indoor Air Matter

Indoor air quality affects respiratory health, heart health, cognitive
function, sleep, and overall well-being.

Studies show that indoor air pollutants are typically 2-5 times higher
indoors than outdoors, and in extreme cases, even higher.

For Real Estate:

Homes that are dry, well-ventilated, and low in pollutants present less
long-term risk and are more appealing to informed buyers.

“Know The Science, Sell The Benefit”

CRAIG FOLEY
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CONSUMERS CONCERN

National housing research shows that nearly one quarter of
homeowners worry about healthy-home risks, with indoor air quality
at the top. Many people do not know how to evaluate or improve
these issues, which creates a powerful opportunity for you to guide

9 CHALLENGES

Below are the most common issues that impact health, comfort, and
sometimes property value. You do not need to be a specialist — just
aware enough to ask the right questions.
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1. Indoor Air Quality (1AQ)

Poor IAQ comes from:

® |nadequate ventilation

Combustion appliances (e.g., gas stoves, fireplaces)
VOCs from paint, flooring, and furnishings

Mold growth

Dust, dander, and particulate matter

e Radon (depending on region)

Interestingly, some studies show that homes can have worse air
quality than offices because of tighter construction and more
pollutant sources.

2. Moisture, Mold & Dampness
Moisture is one of the biggest predictors of unhealthy indoor
conditions. Dampness leads to:

e Mold growth

e Musty odors

e Allergy and asthma triggers

e Damage to wood, drywall, and foundations
Agents should notice/point out signs like staining, musty smells,
water intrusion, poor drainage, or high humidity in basements and
crawlspaces.
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CHALENGES

3. Building Materials& 0fi-Gassing
Certain materials release chemicals — especially when new. include:
e Flooring

e Adhesives

e (Cabinets

e Paints

e Composite wood products

Energy-efficient renovations can sometimes worsen indoor air

quality if ventilation isn't improved alongside insulation and sealing
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4. Ventilation, Source Control & Filtration
The three pillars of a healthy indoor environment are:
1.Source control — reducing pollutants at the source
2.Ventilation — bringing fresh outdoor air in
3.Filtration/air cleaning — removing particles and allergens
A home with balanced ventilation and quality filtration creates a
noticeably healthier living environment.

5. Hidden Data/Gaps & Buyer’'s Perceptions
Research shows two challenges:

e National data on indoor environmental hazards is limited.

e People often rely on smell or appearance to judge air quality —
which can be very inaccurate. Clean-smelling air is not always
healthy air.

Buyers need professional guidance, not guesswork.

3 USE SURPRISING TALKING POINTS

Use these as attention-grabbers during showings, consultations, or

social media content:

e “Did you know indoor air can be 2-5 times more polluted than
outdoor air?”

e “Homes can sometimes have worse air quality than offices.”

e “About one in four homeowners has a healthy-home concern but
doesn’t know what to do about it.”

e “Energy-efficient upgrades are great — but if ventilation isn't
updated too, they can trap pollutants inside.”

These make you sound knowledgeable while helping clients rethink

the importance of a healthy home.



4 SOLUTIONS

You Should Promote
When you sell a home or advise a client, you don’t need to be an

engineer—but you do need to understand and communicate solid
solution pathways.
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Key Solution Buckets

1. Eliminate or reduce pollutant sources

Encourage clients to check:

e Condition of gas appliances

e Whether the materials used in renovations were low-VOC
e Signs of moisture or mold

e Recent remodel projects that might affect ventilation

2. Improve ventilation / fresh air flow

e Simple improvements include:

e Opening windows (when the climate allows)

e Using kitchen and bath exhaust fans

e Ensuring vents are actually vented outdoors

e Confirming HVAC systems can bring in outside air
Mechanical fresh-air systems are a valuable selling point.

3. Use filtration and air cleaning
High-efficiency HVAC filters and portable air purifiers can:
e Reduce allergens
e Capture fine particles
e |Improve comfort for sensitive individuals
These are cost-effective and show the buyer that the home is
well-maintained.
4. Keep the home dry and well-maintained
Moisture control is foundational to a healthy home:
e Proper drainage
e Good roof condition
e Dry crawlspaces and basements
e No persistent leaks

A simple rule for sellers: “A healthy home is a dry home.”
www.alialasady.com



CONTINUE

5. Use “healthy home™ marketing language

For sellers, emphasize features such as:

e Fresh-air ventilation system
Whole-house filtration

Low-VOC paints or finishes

Radon mitigation system

Mold prevention or remediation upgrades
These features help listings stand out and build trust with buyers.
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Quick Checklist for Listing or Showing

Does the home have mechanical fresh-air ventilation?

Are kitchen and bath exhaust fans present and vented outdoors?
Any gas appliances? Are they properly vented?

Any signs of moisture, leaks, or musty odors?

Are HVAC filters changed regularly?

Any whole-house filtration systems?

Renovation history: were low-emitting materials used?

Is radon mitigation present (if relevant region)?

Is the listing using healthy-home messaging?

[}

Community Engagement

e Participate in neighborhood wellness initiatives.

e Support local farmers’ markets and green programs.
e Advocate for safe, healthy community development.

9 LEAD GENERATION

Lead Magnet
Offer a “Healthy Home Checkup Checklist” for buyers or sellers.

Listing Differentiator
Add phrases like:“Includes fresh-air ventilation and upgraded
filtration system — supporting a healthier indoor environment.”

Buyer Consultation
Ask early:“How important is indoor air quality and healthy home

conditions to you?” .
www.alialasady.com



b CONCLUSION

e Healthy homes are becoming a standard expectation,

not a trend.

e Realtors who understand ventilation, moisture, pollutants, and
air quality stand out.

e Educating clients builds trust, reduces risk, & differentiates you.

e Use healthy-home language in your marketing to attract more
informed buyers.

e Healthier homes lead to fewer surprises, higher satisfaction, and
more referrals.
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As a real estate professional, understanding the basics of air
quality, moisture, ventilation, and building materials helps you
protect your clients, elevate your expertise, and stand out in a
competitive market. When you can speak confidently about these
issues—and offer simple, practical solutions—you become the
trusted advisor buyers and sellers rely on. A healthier home
means fewer surprises, stronger value, and happier clients.

Article 11 of the National Association of REALTORS® (NAR) Code
of Ethics requires real estate professionals to only provide
services within their field of professional competence. This
means that when dealing with specialized areas like high-
performance homes, a REALTOR® must be knowledgeable in that
specific discipline or seek the assistance of a specialist.

Reference Sources

e U.S. Environmental Protection Agency - Indoor Air Quality

e National Institute of Environmental Health Sciences

e Harvard Joint Center for Housing Studies — Healthy Homes Research
e U.S. Consumer Product Safety Commission - Indoor Pollutants Data
e California Air Resources Board - Indoor Air Research

e American Lung Association - Indoor Air Pollution Findings

e Public Health Post - Indoor Environmental Hazards

e RTK Environmental - Home vs. Office |AQ Study

e BioMed Central - Perception of Indoor Air Quality Research
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ABBREVIATIONS

PM2.5: Particulate Matter 2.5 microns or smaller. Tiny airborne
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particles from dust, smoke, and pollution.

PM10: Particulate Matter 10 microns or smaller. Includes pollen,
dust, and mold spores.

COM: Carbon Dioxide. High indoor levels indicate poor
ventilation.

VOC: Volatile Organic Compounds. Chemicals are released from
paints, furniture, and cleaners.

RH: Relative Humidity. An ideal indoor range is 40-60%.
HVAC: Heating, Ventilation, and Air Conditioning system.

HRV: Heat Recovery Ventilator. Exchanges stale indoor air with
fresh outdoor air while saving heat.

ERV: Energy Recovery Ventilator. Transfers heat and moisture to
balance humidity.

IAQ: Indoor Air Quality. Measure of indoor air cleanliness.
TVOCs: Total Volatile Organic Compounds. Combined VOC
levels.

MERYV Rating: Minimum Efficiency Reporting Value. Rates the
effectiveness of air filters.

CFM: Cubic Feet per Minute. Measures airflow.

ACH: Air Changes per Hour. Number of times indoor air is
replaced each hour.

HCHO: Formaldehyde. A harmful VOC from furniture, flooring,

and smoke.
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help people see their homes not just as buildings, but as
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